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TIPS FOR STRESSLESS BRANDING & MARKETING
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PRESENTED BY: SOROR FOSTER-BRASBY, NER EPISTOLEUS



NAME (AGAIN): TERRIKA FOSTER-BRASBY

SPRING 2016 - THETA ALPHA SIGMA ALUMNAE CHAPTER (HARTFORD, CT)
CHAPTER EPISTOLEUS 2016-2018

INTERNATIONAL GRAND EPISTOLEUS COMMITTEE 2016-17
INTERNATIONAL SOCIAL MEDIA COMMITTEE 2018- PRESENT
NORTHEASTERN REGION EPISTOLEUS

ORIGINALLY FROM DETROIT, MI

BACHELORS IN POLITICAL SCIENCE FROM SAINT AUGUSTINE'S UNIVERSITY
MASTERS IN NEW MEDIA JOURNALISM FROM FULL SAIL UNIVERSITY

PRODUCER & SOCIAL MEDIA EDITOR FOR ESPN RADIO & ESPN PODCAST
MULTIMEDIA SPORTS JOURNALIST (ESPN, THE UNDEFEATED, THE NEW YORK TIMES)
ENTREPRENEUR: SHE KNOWS SPORTSWEAR & SHE KNOWS SPORTS DIGITAL
MARRIED (4 YEARS), 13 YR OLD STEP-DAUGHTER
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BRAND SMARTER NOT HARDER






Lo besseays

e BETTER UNDERSTANDING OF WHAT BRANDING IS

o HOW TO BEST UTILIZE YOUR TIME WHEN ESTABLISHING A BRAND
e HOW TO MAKE R GRAPHIC THAT IS RESTHETIGALLY PLEASING

e THE IMPORTANGE OF PRESS RELEASES

e HOW T0 USE SOGIAL MEDIA TOOLS TO YOUR RDVANTAGE
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MARKETING = the set of processes and tools promoting your business. This includes SEQO,
social media, PPC, local search, mobile, and traditional promotional methods and tools.

BRANDING = the culture itself, the message that permeates and rules all the process of
your business.

BRANDING IS WHO YOU ARE. MARKETING IS HOW YOU PROMOTE WHO YOU ARE.
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SIGMA GAMMA RHO SORORITY, INC
BETA OMICRON SIGMA CHAPTER
QUEEN CITY ALUMNAE | CHARLOTTE, NC

o

CONCRATULATIONS _
P Gl S

The Beta Omicron Sigma Chapter of Sigma Gamma
Rho Sorority, Inc. is proud to announce that Soror Bolden
hos officially achieved Ruby status! This honar is
bestowed upon those who have reached their 22nd year
of membership in the Sorerity. We thank Serer Bolden for

her continued service and loving dedication o Sigma.

#SIGMAGAMMARHO | WWW.SGRHO1922.0RG .
<
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1. START WITH A GHAPTER BRAND GUIDE

[ covifl FOSTER-BRASBY P

BRAND GUIDE ‘\/

FONTS

PROPERTIES

T Doy Splare [Gle BRAND GUIDE

PURFLE
#B934E1
185 52 225

BE

BAS NEUE

Calibri
COLOR PALETTE

BLACK
#000000
ooo0

HIGHLIGHTER YELLOW
#DBFF2D
219 255 45

CHAMPAGNE OF REAL ESTATE WHOLESALING

PROFESSIONAL, PERSONABLE, UPSCALE

GOALS: EDUCATE CONSUMERS, CREATE FAMILIAL BOND
TARGET AUDIENCE: MILLENIALS, GEN X’ERS, BABY BOOMERS

COLOR PALETTE

BROWN ROYAL BLUE GOLD TAN WHITE
WHITE #221100 #0ODD0%6 HCCOT00 HDBBEIL HFFFFEF
34 17 0 0 0 150 204 153 0 219 182 145 255 255 255
#FFFFFF

255 255 255

FUBLISHING, LLC.

TAGLINE/SLOGAN
Creative Control with Self-Publishing

#FFBFOO #E31C23 #0084 3E #000000 #FFFFFF

DEFINE YOUR FONTS TEXTURES & BACKGROUNDS

MAIN FONT
Bodoni FLF

SUD FONT

Mulled Wine Season
TEXT FONT
Bodoni FLF
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2.  GREATE A FLYER TEMPLATE (usually with a banner)
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Griophes & Tns

GHOOSE 2 FONTS (3 IS THE MAX)

FONTS MUST BALANCE EACH OTHER
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Solway Open Sans Extra Bold Open Sans Light  Gheat Olibes
Paragaph HEADER CORPORATE 502995
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PHOTOS ARE EVERYTHING, S0 PICK GOOD ONES!
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(When you increase the size on a high-rez photo, it won't look like that)
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9. YOUDON'T HAVE TO PUT EVERYTHING ON THE FLYER.

raacr-m-i-rus.
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CORONAVIRUS

WHAT IS

SOCIA

S T A N C

Social distancing is a strategy to limit the spread of COVID-19, the disease caused by the coronavirus. .

Mﬁimﬁuﬁﬁﬂ&&éﬂhﬂbﬁhﬂnpﬂp&hiﬂndﬂmﬂﬂmﬁdﬂfhm

CAN | GO OUT IN PUBLIC?
You should aveid public places if you cannot stay six feet

away from other people. You should be home as much as
CAN | GO GROCERY possible. Think about how you can decrease close
FI'l'F"'J"'I:'H ||TF"H"| m“ﬁﬂﬂ'ﬂ !‘ F‘l EHII.I'II!'IH-U.EHEI-II-IH i-|§‘|

contacts and crowded envirenments while COVID-19 is
P SHOPPING?
FHII]A.‘!' E.lTEE EIFEI'IE'IEFI"'I-’:I'HI I lI:II'I'I Aga oid E :

spreading through our communities

Again, try to avoid being : CAN PEOPLE
| Spectators & . e rist : COME OVER?
. S = J e = g a ‘hot Ivery, L =4

FI -

There is no absolute rule, but
the idea is to decrease the size
of gatherings while increasing
the distance between people.

And always, practice good
; i ey hygiene. It is also a good idea
] . | to minimize the number of
W 1T AT ) I i, . g 7
"M_“ A R e '_.' %

gatherings you have.

EIhM.ﬂ. [JﬂMMﬂHHU' (Slmp|y PU'l' |eSS IS More. )
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We're going over to GCanva. com

You should also downioad the app!
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At The Very Least Every Ghapter Should Have:
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lnstagram
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FAGEBOOK BUSINESS SUITE!
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TWEET DECK & TWITTER DIRECT SGHEDULER

TweetDeck
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THERE ARE OTHER WAYS T0 MARKET YOUR GHAPTER

SIGMA GAMMA RHO SORORITY, INC.

INTERNATIONAL GRAND EPISTOLEUS

Angela Spears FOR IMMEDIATE RELEASE
Phone: 904-535-8862
Email: pressoffice @sgrho1922.0rg
s ] i
GOO D MO RN] hIG FOUNDER/CEQ OF CAROL'S DAUGHTER INDUCTED INTO SIGMA GAMMA RHO
(,._,_._‘ I 1 ¥l I’\ l Lisa Price - International Sorority's Newest Member
A R LE S T = P Cary, NC April 22, 2016 - Sigma Gamma Rho Sorority, Inc. is proud to welcome Lisa Price, founder/CEQ of Carol's

Daughter, Inc., as its newest member, The ur of the multi-million dollar was inducted into the
i ity service arganization during the Northeastern Regional Conference in Charlotte, North Caralina

an April 22,

“We are elated to have Mrs. Price join our sisterhood. She is an amazing business woman who is committed to
community service. Her slory of success Is inspirational,” said Bonita M. Herring, international president of Sigma
Gamma Rho. “Mrs. Price’s leadership and determination make her an excellent role model. We are proud to welcome
her into our sisterhood.”

Price transformed her hobby of mixing fragrances and creams in her home into a beauty empire. She started a company
with a hundred dollars, her kitchen and a notion that people should follow their heart. The business grew from Price
selling products at flea markets to setting up shop in her living room. She officially established Carol's Daughter, named
after har mother, in August 19984, Celebrities like Jada Pinkett-Smith, Erykah Badu and Halle Berry are some of Price's
loyal customers.

Price sold the company to L'Oréal in 2014. She is still dedicated to the Carol's Daughter brand and continues (o play
an integral role in the product development process.

Price believes in family and giving back to the community. “I'm proud to be Carcl's daughter. I'm proud to be Gordon's
wife. 'm proud to be mother to Forest, Ennis and Becca. And | am proud to be your soror.”

About Sigma Gamma Rho
Seven educators founded Sigma Gamma Rho Sorority, Inc. on November 12, 1922 at Butler University in Indianapolis

Indiana. The sorority has more than 500 chapters in the Uniled States, . . Canada, y. Korea
and the U. 8. Virgin Islands. Members aim to enhance the quality of life within the community through public service,

leadership development and education of youth, Sigma Gamma Rho addresses concems thal impact society
YDUTH sm PD u“ 4 educationally, civically and ecenomically.

PUT ON BY SIGMA GAMMA RHO SORORITY, INC.

Sigma Gamma Rho consists of five reglons: Central, Nor L Sou n, and Westem. The
following states and countries are part of the Northeastem Region: Bermuda, Canada, Connecticut, Delaware, District
of Columbia, Korea, Maine, Maryland, Massachuselts, New Hampshire, New Jersey, New York, North Carclina,
Pennsylvania, Rhode Island, Vermont, Virginia and West Virginia.

#i

“Uplifting Our Legacy of Sisterhood, Leadership and Service”

| SIGMA GAMMARHD | I
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b6 Must Haves In Every Press Release

SIGMA GAMMA RHO SORORITY, INC.

INTERNATIONAL GRAND EPISTOLEUS

Angela Spears FOR IMMEDIATE RELEASE
Phone: 904-535-8862
Email: pressoffice@sgrhol1922.org

HEADER (What's Happening

SUMMARY (5W'

.DATE & LOCATION (Cary, NC April 26, 2020 -
BODY (Main Paragraph; Include a quote
BOILERPLATE (About Us

END/CLOSE (-# # #-

FOUNDER/CEO OF CAROL'S DAUGHTER INDUCTED INTO SIGMA GAMMA RHO
Lisa Price - International Sorority's Newest Member

Cary, NC April 22, 2016 — Sigma Gamma Rho Sorority, Inc. is proud to welcome Lisa Price, founder/CEOQ of Carol's
Daughter, Inc., as its newest member. The ir of the multi-million dollar was inducted into the
i ity service organization during the Northeastern Regional Conference in Charlotte, North Caralina

on Agril 22.

“We are elated to have Mrs. Price join our sisterhood. She is an amazing business woman who is committed to
communily service. Her story of success |s inspirational,” said Bonita M. Herring, international president of Sigma
Gamma Rho. "Mrs. Price’s p and make her an role model. We are proud to welcome
her into our sisterhood.”

Price transformed her hobby of mixing fragrances and creams in her home into a beauty empire. She started a company
with a hundred dollars, her kitchen and a notion that people should follow their heart. The business grew from Price
selling products at flea markets to setting up shop in her living room. She officially established Carol's Daughter, named
after her mather, in August 19984, Celebrities like Jada Pinkett-Smith, Erykah Badu and Halle Berry are some of Price's
loyal customers

Price sold the company to L'Oréal in 2014. She is still dedicated to the Carol's Daughter brand and continues 1o play
an integral role in the product development process.

Price believes in family and giving back to the community. *I'm proud to be Carol's daughter. I'm proud to be Gordon's
wife. I'm proud to be mother to Forest, Ennis and Becca, And | am proud to be your soror.”

About Sigma Gamma Rho

Seven educators founded Sigma Gamma Rho Sorority, Inc. on November 12, 1922 at Butler University in Indianapolis,
Indiana. The sorority has more than 500 chapters in the United States, 5 . Canada, y. Korea
and the U. 8. Virgin Islands. Members aim to enhance the quality of life within the community through public service,
leadership development and education of youth, Sigma Gamma Rho addresses concems thal impact society
educationally, civically and ecenomically.

Sigma Gamma Rho consists of five regions: Central, Nor . Sou n, and Western. The
following states and countries are part of the Northeastern Region: Bermuda, Canada, Conneclicut, Delaware, District
of Columbia, Korea, Maine, Maryland, Massachusetts, New Hampshire, New Jersey, New York, North Carclina,
Pennsylvania, Rhode Island, Vermont, Virginia and West Virginia.

i

“Uplifting Our Legacy of Sisterhood, Leadership and Service”
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EVERYWHERE.... SERIOUSLY

EMAIL YOUR PRESS RELEASE (QUICKER); ALWAYS PASTE RELEASE INFO IN BODY OF EMAIL (ADD AS AN ATTACHMENT IS OPTIONAL)

1.LOCAL NEWS EDITORS
2. JOURNALIST

3. NEWSPAPER

4.SHARE ON TWITTER

5.PASTE ON WEBSITE
6. SCREENSHOT FOR LINKEDIN OR FACEBOOK
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THAT WAS A LOT OF INFO... S0 IT'S OKAY IF YOU HAVE QUESTIONS
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Soror Terrika Foster-Brashy, NER EPISTOLEUS

EMAIL: ner.epistoleus@sgrhoneregion.com

n r@ @SGRHONER
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